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Table 1: Percentage of respondents who rated benefits provided by their program as to a “great 
extent” 
 % rating to a “great extent” (rating of 5 out of 5) 

2009–10 graduates 

(n = 2,807) 

Opportunity 
to improve 

self 

Designation 
needed  

Improved 
income 

Improved 
employment 
opportunities 

Knowledge 
of field 

Skills 
needed for a 

specific 
career 

Skills 
relevant for 
employment 

Overall 51% 49% 47% 46% 40% 38% 35% 

Institution 

U of R 49% 39% 39% 38% 35% 28% 27% 

U of S 49% 49% 46% 44% 40% 33% 30% 

Note: Bolded percentages indicate a statistically significant difference between institutions. 

 

 

 

 

 

 

Table 2: Profile of graduates who are “very satisfied” with their educational experiences 

 % rating “very satisfied” 
2009–10 graduates 

(n = 2,807) 

Quality of teaching 
Quality of educational 

experiences 
Program’s content 

Overall 39% 36% 31% 

U of R 33% 31% 25% 

U of S 37% 35% 29% 
Note: Bolded percentages indicate a statistically significant difference between institutions. 
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Table 3: Profile of respondents, by institution, who rate post-secondary studies as helping to a 
“great extent”  

 % rating to a “great extent” 
(rating of 5 out of 5) 

U of R U of S SIAST SIIT SATCC 
Private 

Vocational 

Learn independently 44% 47% 42% 60% 30% 40% 

Think critically 40% 45% 35% 53% 27% 25% 

Develop research skills 38% 44% 25% 46% 14% 19% 

Develop occupational and 
workplace skills 

22% 26% 46% 57% 46% 37% 

Effectively solve problems 31% 36% 29% 53% 31% 24% 

Write clearly and concisely 37% 38% 23% 40% 15% 26% 

Develop awareness of ethical 
issues 

34% 33% 28% 53% 15% 25% 

Appreciate own/other cultures 34% 30% 30% 70% 15% 30% 

Prepare for advanced study 30% 33% 27% 49% 16% 21% 

Develop decision-making skills 25% 29% 30% 55% 25% 27% 

Develop leadership skills 27% 27% 30% 59% 24% 26% 

Speak effectively 29% 31% 24% 45% 17% 29% 

Develop interpersonal skills 24% 27% 30% 51% 18% 33% 

Develop computer skills 17% 23% 25% 43% 9% 29% 

Develop mathematical skills 15% 19% 24% 37% 26% 11% 

Resolve conflicts 19% 18% 22% 47% 17% 23% 

Appreciate the arts and literature 22% 16% 16% 37% 11% 20% 

Note: Bolded percentages indicate a statistically significant difference between groups. 
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Criteria for statistical significance 

Large sample sizes may inflate measures of statistical significance and may lead to false 

conclusions about the strength of association.  The chi-square measure of association, in 

particular, is susceptible to this possibility.  Therefore, the standards for designating whether 

a relationship is statistically significant were increased.  The benchmarks shown in the table 

below  must be met for us to term an association statistically significant; the Pearson’s chi-

square must have probability of a type 1 error of less than .001 and either the Phi coefficient 

or Cramer’s V must have a value of .150 or greater.  

In this report, ANOVA is used to determine differences on questions with a ratio scale; that 

is, questions where a score of 0 has real meaning.  One example is questions where 

respondents report income or wages.  Though ANOVA is not as susceptible to inflated 

measures of statistical significance with large sample sizes, the larger sample size still 

warrants a more robust measure of significance.  For an ANOVA to be deemed statistically 

significant, the alpha-level of the associated F-test must be below .001. 

Throughout this document, any differences reported meet these criteria, unless otherwise 

stated. 

Criteria for statistical significance 

Test 
Level for 

significance 

Alpha level(α) <.001 

Phi coefficient or Cramer’s V .150 or higher 

 


